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Workshop Proposal Template [IASDR Paper Title]
Organiser’s Last Name, Organiser’s First Name*a; Second Organiser’s Last Name, Second Organiser’s First Nameb; Third Organiser’s Last Name, Third Organiser’s First Nameb [IASDR Author Name]
a Affiliation Organisation Name, City, Country [IASDR Affiliation]
b Affiliation Organisation Name, City, Country
* The corresponding author e-mail address here 
This is the workshop proposal template for IASDR 2019, which contains the text styling under the name that begins with ‘IASDR’ which is embedded in this document. This template also includes sections that the organiser(s) should include when the proposal is submitted. This abstract section should be used to briefly describe the aim of the proposed workshop, planned activities, intended audience(s) and anticipated outcomes. The abstract should be approximately 150 words and will be used to publicise workshops at the conference. The workshop proposal deadline is the 12 April 2019 and decisions will be made by 07 June 2019. Submit proposals to https://iasdr2019.org/submission. [IASDR Abstract]
Keywords: paper format; instruction; template; IASDR [IASDR Keywords]
Researchers and practitioners are invited to submit a workshop proposal to discuss and share ideas for their research in response to the conference track themes. There will be a number of workshops for the conference attendees to participate. Deadline for the proposal is the 12 April 2019. The proposal should be a maximum of 1000 words, not including abstract and references. Workshop proposals should address the following heading:
Introduction [IASDR Heading1]
The introduction section should be used to provide a background of the proposed workshop and summarise its aims, key focus and the relationship to the existing research context. It should also state how the workshop relates to the conference track theme(s). [IASDR main text]
Proposed Activities

This section should outline the structure of the workshop, proposed activities (including a detailed schedule) and expected outcomes. Where appropriate applications should outline the novelty of the proposed activities and how this will develop new insights that go beyond current understandings. The length of the workshop should also be stated. The workshop session slots available are 1.5 or 3 hours.
Intended Audience

Please indicate the intended audience for the workshop. How many participants are you expecting? How will they benefit from your workshop?
Workshop Organiser(s)
This section should include the profile of the organisers and their experience in running workshops. 
Workshop organiser(s) can use figures where appropriate in the proposal. The images should be placed within the main body of text with ‘IASDR Figure’ style applied and numbered sequentially as demonstrated in figure 1.
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Figure 1. Manchester School of Art. Source: Manchester School of Art. [IASDR Caption]
Special Requests

We will provide a studio for workshops with tables and chairs appropriate for the planned workshop. However, if you require special arrangements, please let us know. We cannot guarantee the request will be met, however, we will try our best to accommodate your needs. 
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